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2.2) The Shopping Landscape
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- Individual packaging to ensure hygiene
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Supermarket, Shanghai Guangzhou
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- Healthy staff prepare and deliver the food
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- Reduce direct human contact
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- Heightened health check in Tonglu, Zhejiang
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- Older generations caught onto social media
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- Few older consumers use online shopping
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- Local grocers use WeChat to promote community buying
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- Group buying has become more prevalent
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2.2.3) FoveassuauInuIUNIsTevasTusiadu (Bulk buying replaces the daily shopping
habit)
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- Buy more fresh groceries for daily use
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2.2.8) §aul#TAnunaluiuiiilsiligaides (Normality prevails in unaffected areas)
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- Not all regions affected the same way. Shopping in Yantai (Tier 2 city) is normal
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- Life is less disrupted in Daishan (lower-tier city)
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