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GLOBALLY o, (V)
45% OF Pty mSl OF

RESPONDENTS described themselves as often look for new foods or
stated that they always or consumers who love trying flavours to try.
often snack to reward new experiences. (MINTEL 2021)
themselves. (MINTEL 2021)

(STATISTA, 2020)
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https://sensientfoodcolors.com/en-ap/consumer-insights/global-consumer-trends-driving-the-future-of-
innovation-elevate-the-everyday/
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